
 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 



 

 

 

Health promotion works through concrete and effective community action in setting 

priorities, making decisions, planning strategies and implementing them to achieve 

better health. At the heart of this process is the empowerment of communities, their 

ownership and control of their own endeavours and destinies. 
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Table 1: Comparison of CIs and PDGs 

 

 

i.e.

The TENETS: TEN Eternal TruthS! 
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What should be documented? 
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What should NOT be documented? 
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o NOTE: When completing this section, select one or more important 

characteristics of your target population – choose only those that are relevant 

for the CI. For example, if language is not really an influential factor of the CI, 

then it should not be selected. The goal of the section is not to collect socio-

demographic information on participants, but rather to identify key 

characteristics of your intended/target population. 
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Goals 

 

 

 

 



 

 

 

 

 

Objectives/Process Measures 
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• Outcome: Community members can access services, information, and physical 

resources without unnecessary barriers (e.g., financial, geographical, or cultural). 

 

• Outcome: All community members, regardless of ability, age, income, or 

background, can participate in events and activities that are meaningful to them. 

 

• 

• Outcome: Increased resource sharing, knowledge transfer, and holistic solutions that 

enhance community well-being. 

 

• Outcome: Sustainable, long-term change that results in improved community health, 

economic conditions, and social cohesion. 

 

• Outcome: Empowered residents who actively participate in decision-making, 

volunteer work, and problem-solving initiatives. 



 

• Outcome: A community that is not only aware of its needs but also equipped with 

the knowledge and skills to address those needs effectively. 

 

• Outcome: Stronger community identity, greater pride, and increased trust in local 

initiatives and organizations. 

 

• Outcome: Clear alignment between the initiative's goals and the community's needs, 

ensuring that efforts are relevant and effective. 

 

• Outcome: A project that is community-driven, with diverse representation and 

decision-making power shared across community members. 

 

• Outcome: Leadership that is inclusive, diverse, and able to represent the interests of 

all community members. 



 

• Outcome: A health center that is a trusted and integral part of the community, 

contributing to its overall well-being and responsive to its needs. 

• 

• 

• 

• 

• 

• 

Key Achievements 
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Key Learnings 
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Key Learnings
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Community Initiative Registration 

 

  



  



Monthly Activity Form
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Table 2: Data Elements: Registration Form 
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